ICM CONSUMER POLL
ARGOS
Thinking about the value for money offered by Argos, which statement
best reflects your opinlon?
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Four in 10 consumers fesl that Argos offers more value for money than rival retailers.,
A comparable proportion feel they offer a similar value for money as rival retailers,

Younger consumers, aged 25to 34, are significantly more likely to feel Argos is better
value for money (53%). Consumers in the North West also perceive Argos to be better,

E] How convenient do you find it to shop at Argos?
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Corvenience is commoanly assaciated with shopping at Argos; moare than half of
consumers (58%) feel it is comvenient to shop at Argos. Again itis 2510 34-year-olds
who are most positive with 5% saying it is convenient (IL% very convenient). Those
Iving in the South West are maore likely to find it incomenignt (20%).

Which of the following best reflects your opinion on the range of
products offered by Argos?
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Almost hatf (48%) of consumers think Argos’ range is better than the ranges of rival
retailers. In line with their positive perception of Argos” value for money, those aged
2510 34 are significantly mare likely to think that Argos has a better rangs than rival
retailers. Other demographic groups tend to be in agreament with minimal.

When thinking about buying a (nonfood) product, which statement best
reflects your view of Argos?
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Most consumers (B3%) claim Arges would be amang the first few shops they'd laok
for non-food products, if not the first, Women and DEs are significantly more likely to
lnok thera first (49% and 52% raspectively). Ontha other hand Londeners are
significantly kess fikely to shog there (11% unlikely).

For full resuits. visit www.cmresearch.co.uk or call Mathan Bartlett on 020 7845 8300
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