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RetailWeek

BRAND OVERVIEW

Retail Week is the UK's leading provider of retail industry news, market
reports and data from across the entire retail sector. We are the only
publication to cover all the issues facing multiple retailers in one place.

For over 20 years Retail Week has been providing:

e Exclusive news coverage of the retail sector

e Regular features with in-depth qualitative interviews and
authoritative analysis vital for the retail industry

@ Respected columnists renowned for their expertise in the
retail industry

Retail Week offers you innovative advertising and sponsorship business
solutions tailored to your specific needs. Our multiplatform and industry
specific marketing strategies are designed to meet your objectives across
the full spectrum of digital, print and event marketing.

The Retail Week brand includes interactive online site retail-week.com
and the smartphone friendly m.retail-week.com. These online platforms
offer subscribers the latest breaking news in the retail industry, news
alerts and dedicated sections on key retail issues such as technology,
multichannel and property.

The interactive Retail Week Knowledge Bank contains a comprehensive
database of all the essential facts on the UK's top 200 retailers. It is a
vital tool for retailers keen to benchmark themselves against the
competition, as well as vendors eager to understand potential retail
customers.

Retail Week produces a range of established and high-profile events for
the retail industry each year. They are perceived by senior industry
decision makers to be must-attend events in their calendar, and an
indispensable source of sector knowledge and information.

Rates hike puts creation of 14,500 jobs at risk
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RetailWeek

A PREMIUM AUDIENCE

Retail Week is the voice of the retail industry, and we interact with our
readers across a wide range of digital, print and event channels. As a result
we attract and engage an unrivalled audience of senior decision makers
within the retail sector.
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Source: Retail Week Subscriber Survey 2012, 2010

® Print readership and circulation

e 7,505 circulation (ABC)

e 37,600 readership

e 57% of subscribers have been reading Retail Week for
over 5 years

® 38% of subscribers have been reading Retail Week for
over 3 years

® Online readership and circulation

226,169 web users per month

® 646,953 page impressions per month

e 1050 companies on Retail Week Knowledge Bank

e 41% of subscribers visit retail-week.com once a week or more

® 25% of subscribers visiting retail-week.com via their smartphone

@ Event attendees

e 3670+ paying delegates attended Retail Week events in 2012
e 3,600 members within Retail Week Clubs

® An unrivalled senior audience

e The top 500 UK retail companies read Retail Week

® 67% of subscribers are board level decision makers with
purchasing power

® 23% of subscribers are managers with purchasing power

® 21% of subscribers are responsible for an annual purchasing
budget of over £1million

| 51,709 Followers [ 29.458 Members

Contact Us: retail-week.com | +44 (0)20 3033 4222 | retailweek@emap.com
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ADVERTISING AND SPONSORSHIP OPPORTUNITIES

Print Advertising Weekly Newsletter Sponsorship:

Double Page Spread | £11,827 Daily (x5) £2,500
Full Page £6,224 Stores (Monday) £750
Half Page £3385 Property (Tuesday) £750
Quarter Page £1,693 Technology (Wednesday) | £750
Strip Advertising £1,092 Fashion (Thursday) £750
Advertorials £8,091 Food (Friday) £750 :
February Supply Chain
Property
Digital Advertising Ad Position Width in Pixels Height in Pixels March Technology
Slot 1 Top Leaderboard 728 90 £45 April Interiors
Slot 2 Top MPU 300 250 £49 Property
Slot 3 Skyscraper 160 600 £34 May Multichannel
Slot 4 Bottom MPU 300 250 £24 June PowerList
Slot 5 Bottom Leaderboard | 728 60 £22 Interiors
September Property
Technology
Multichannel
Solus Emails (16,377 third party database) £1,500 (first 1000) £350 per additional Interiors
1000 October Warehousing
Webinars From £15,000 Novemeber Property
Video Content From £4,000 Supply Chain
Surveys/Questionnaires From £7,500 Etail PowerList
White Papers/ Case Studies From £1,500 Decemeber Interiors Retail Week Property

Contact Us: retail-week.com | +44 (0)20 3033 4222 | retailweek@emap.com
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ADVERTISING AND SPONSORSHIP OPPORTUNITIES

Creative solutions: Grams Cost per 000 Full Run 8,500

|

Cover wrap £22,880 1-10 £275 £2,340
Bellyband leading to DPS | £27,040
elyband ‘eading *o 2130 | £324 £2,756
Polybag £7,800
Loose inserts £POA 31-40 | £361 £3,068
Bound-in inserts £POA 40+ | £POA £POA
Bespoke client solutions:
Roundtables From £15,000
A Yahoo! Roundtable
Sponsored feature From £7985
Sponsored research report £POA
Surveys/ Questionnaires From £7,500
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RetailWeek

SPECIFICATIONS

Print specifications

Display page areas

Webh specifications
Site advertising

Guidelines

® Files must be no larger than 40K for site and newsletter ads, 20k
for mobile ads (larger files will be slow to download to viewers)

AD POSITION Widthin | Height File ® Allfiles shogld have a target' URL supplied for the advert to link to

Full page Production specifications pixels in pixels | size* ® Where a white background is used a border must be present

® Sound must be user initiated (on click)
Type area: 275 x190mm  CMYK only. No spot colours. Slot 1 Top leaderboard 728 90 40k ® Video must be user initiated (on click)
Trim: 297 x 210mm Digital files as high res PDF to ® Emap reserves the right to refuse ads due to design/editorial
Bleed: 303 x 216mm pass4press standards on Slot 2 Top MPU 300 250 40k content
Half page email or FTP. Slot3 Skyscraper 160 600 40k ® Emap requires 24/78 hours notice to set files on site
Landscape: 134 x 190mm Image resolution 300 dpi. Slot4 | Bottom MPU 300 250 40k For further help with online specs email adops@EMAP.com
Portrait: 275 x 93mm All high res images must be Slot5 | Bottom leaderboard | 728 90 40k Accepted file types

embedded within the file.

Quarter page Do not use OPI settings. Banners running on newsletters can only be GIF/JPEG format Static GIF/JPEG  .GIF, .JPEG
134 x 93mm Animated GIF .GIF
DPS Booking deadlines Flash .SWF (see Flash spec below)

Type area: 275 x 400mm

For weekly issue:
10 days prior to publication.

Newsletter advertising

Video spec sheet available

i 3rd party redirects
Trim: 297 x 420mm AD POSITION Widthin | Height | File o
Bleed: 303 x 426mm For supplements: pixels in pixels | size* Animation length
Eighth . 2 weeks prior to publication. Maximum time: 30sec
ighth page strip Slot1 | Top banner 468 60 40k Maximum rotations: 5
35x190mm Slot 2 Skyscraper 160 600 40k Expanding banner
Slot 3 Bottom banner 468 60 40k Close button on non expanding portion “Close X"

Interested in advertising or sponsorship?

Contact the Retail Week sales team today to
find out more about our bespoke advertising

Flash banner specifications

So our adserver can count clicks on the ad the following needs to
be added to the flash file.

and sponsorship business solutions: Mobile advertising 1 Build to Flash Version 8
: AD POSITION Widthin | Height File 2 Create a transparent button covering the clickable area
T: 020 3033 4222 pixels in pixels | size* 3 Apply the below action script to the button:
on (release)
E: retailweek@emap.com Slot 1 Top banner smaI.I 120 20 20k ‘
- Slot 1 Top banner medium | 168 28 20k getURL(_root.clickTAG, “ blank”);
W: retail-week.com Slot 1 Top banner large 216 36 20k }
Slot 1 Top banner X-large 300 50 20k 4 Provide a .GIF version of the banner for users that can’'t view
N.B. All bookings are subject to Emap Ltd's terms and conditions Flash files
www.emap.com/contact-us/advertising-terms-and-conditions Slot 1 Top banner XX-Iarge 320 50 20k

* Initial downloads only

5 Send us the final .SWF and .GIF files with the corresponding
click-through URL

All files should be emailed to adops@EMAP.com
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