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Swedish fashion retailer Asket
launches impact receipt
What is it?
Swedish fashion retailer Asket launched its 
impact receipt to educate its customers on the 
environmental effect of their purchases.

The impact receipt breaks down the garment-, 
shipping- and packaging-related environmental 
footprint.

Why does it matter?
Retailers are arming customers with the 
knowledge to make more informed choices when 
it comes to purchases.

Strategic implications:
Technology and traceability will help both retailers 
and consumers to make better informed 
decisions.
STEPIC drivers/winning strategies:

Traceability moving up the agenda

Intelligent supply chains

“Because we’ve only ever 
been told the price 
consumers pay for a 
garment, the industry has 
created a disconnect 
between our shopping habits 
and its impact. As a result, 
we’ve amassed an 
irrevocable environmental 
debt. And until we put a price 
on our planet’s resources and 
understand what our choices 
actually cost, we’ll never 
make concessions to the 
consumption we think we’re 
entitled to,”

August Bard Bringéus, 
Asket co-founder
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